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Feb May July Oct Feb
‘09 ‘09 ‘09 ‘09 ‘10

% % % % %

Much better (5)
Slightly better (4)

Stay the same (3).-

Slightly worse (2)

Much worse (1)

NET Same/Better (3-5) 16 22 19 38

Average 1.70 192 188 232 254
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GENDER
Male Female
%

TOTAL
%
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(% ) 3

Feb May July Oct Feb
‘09 ‘09 ‘09 ‘09 ‘10
% % % % %

Much better (5)
Slightly better (4)

Stay the same (3)--

Slightly worse (2)

Much worse (1)

NET Same/Better (3-5)

Average 211 272 2.77 3.18 3.36
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Feb May July Oct Feb Feb May July Oct Feb
‘09 ‘09 ‘09 ‘09 ‘10 ‘09 ‘09 ‘09 09 10
% % %

Much better (5)
Slightly better (4)
Stay the same (3).-

Slightly worse (2)

Much worse (1)

NET Same/Better (3-5) 21 33 37 43 10 19 22 34
Average 1.86 2.29 232 243 259 153 185 189 224 234
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High impact (8-10)

Some Impact (4-7)--

Limited Impact (1-3)

Average

July
‘08
%

Sept
‘08

%

0"

Feb
‘09

%

May

‘09
%

July

‘09
%

Oct
‘09

%

Feb

‘10
%

— 60 58 51 48 — 55 44 53 —---
16 19 14 16
24
5.1 5.7 5.8 6.6 6.1 7.0 6.0
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CHILDREN
Any None

%

%

%

AGE

35-44 45-64
%

55

18-34
%

%

%

%
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6 - 3 "<
July Sept Feb May July Oct Feb July Sept Feb May July Oct Feb
‘08 ‘08 ‘09 ‘09 ‘09 ‘09 ‘10 ‘08 ‘08 ‘09 ‘09 ‘09 ‘09 ‘10
% % % % % % % % % % % % % %

High impact (8-10)

Some Impact (4-7) £ 53+ 54— 48 441451 441+ 49 +-----+ 50+ 53+ 56+ 49 4 55 - 45 4- 51 ----
21 || 18 nal T 21 | 20 16
Limited Impact (1-3) [R280pC o | 2 21 23
Average 50 56 57 62 59 6.7 5.9 46 53 54 59 56 6.4 5.6
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High impact (8-10)

Some Impact (4-7) -

Limited Impact (1-3)

Average

Full-time Workers Part-time Workers
July Sept Feb May July Oct Feb July Sept Feb May July Oct Feb
‘08 ‘08 ‘09 ‘09 ‘09 09 ‘10 ‘08 ‘08 ‘09 ‘09 ‘09 ‘09 ‘10

%

% % % % % % % % % % % % %

41 50 47 56 49 56 4.7 45 51 54 57 57 65 57
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Not Reduced
Spending

Concerns About
The Future

Lower Prices/
Cost-of-Living

Lower
Household
Income

Oct 2009
%

Hi#

Jan 2010
%

%

%
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% Hit#

%

Social ABC1 37 #
Class
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Consumer goods

Entertainment and services — e.g.
such as going out, hairdresser, Holidays
eating, drinking or Grocery clothes, mobile and short
socialising spend phone, gaming etc. breaks
Oct Feb Oct Feb Oct Feb Oct Feb
‘09 ‘10 ‘09 ‘10 ‘09 ‘10 ‘09 ‘10
% % % % % % % %

Already increased

Likely to increase
in next 6 months

Likely to increase
In next 12 months -

Not likely to increase
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% Likely to increase : Grocery Consumer Holidays/
spend in next 12 months Entertainment Spend GOO.dS/ Shorter Breaks

Services

Total 35 32 34 35
Gender
Male 36 30 33 36
Female 35 32 34 34
Age N\ o~
18-34 (50 ) (39) \ 45 ) (46 )
35-54 31 31 32 31
55-64 20 18 30 28
65+ 22 25 26 26
Social Class N
ABC1 36 31 34 |39 )
C2DE 33 32 34 31

(22)



B

%

%

%

% +

(23)



B

(24)



%

2

% .2&1

)0

%

%

% %

(25)



