Irish Adults in Denial over their Health

A new study from RED C Research has found that despite alarmingly high levels of obesity in Ireland*,
eight out of ten Irish adults (81%) consider themselves to be healthy.

The research highlights that almost four in five people (78%) in Ireland believe that they have a healthy
diet despite four in ten (43%) categorising themselves as overweight. This flies in the face of the latest
World Health Organisation (WHO)* statistics which show that 57% of the Irish population is, in fact,
overweight.
This level of denial clearly indicates that not enough of the population are about to take action against
the obesity epidemic. Only 9% of all adults in Ireland believe they need to radically change their eating
habits, despite the fact that the WHO classifies 25% of the Irish population as being obese.
Those aged 18-24 are least likely to think that they are overweight with just 21% believing they are such;
in contrast 52% of those over 55 believe that they are overweight, the highest of any age bracket. Despite
obesity being more prevalent among those aged 55 or older, it is these age groups that are least likely to
feel that their diet is unhealthy.
An interesting correlation between education and weight is also identified in the research. Those who
have only basic education are almost twice as likely (66% compared to 36%) to believe that they are
overweight than those who have completed a higher level of education.

A view around Europe
The study is part of wider pan-European survey conducted by WIN/Gallup International. Across Europe it
is evident that, in general, people believe themselves to be in good health (82%) although the extent to
which they recognise a potentially unhealthy lifestyle does vary greatly. Denmark sees itself as the
healthiest country surveyed with 92% believing themselves to be generally healthy, in contrast, the
Germans believe themselves to be the least healthy with over a third (34%) saying that they are unhealthy.
When looking specifically at diet, once again it was Germany that had the highest proportion of people
saying that their diet is unhealthy at 44%, while in comparison 97% of people in Finland believe that
they have a healthy diet despite the fact that WHO figures show that almost half of Fins (49%) are
overweight.

Meanwhile the Italians feel that they require the least change to their current diet with two thirds
saying that no change to their eating habits is necessary compared to a European average of 41%.
Conversely it’s their Mediterranean counterparts in Greece who feel like they should change their diets
the most with 76% saying they should alter their diet.

RED C Research is the Irish member of WIN/Gallup International and undertook this research in
conjunction with the other European member organisations.
-End*Figures taken from World Health Organisation national BMI statistics http://apps.who.int/bmi/index.jsp

Sample Size and Mode of Field Work:

In Ireland the survey was conducted online among a total sample of 1,000 adults aged 18+. Quotas were
set and data weighted to be representative of the total population. Fieldwork took place between 20th27th October 2014. This survey is part of a wider survey conducted among a representative sample of
12,489 adults across 12 countries throughout Europe.

About WIN/Gallup International
WIN/Gallup International is the leading association in market research and polling and is made up of
the 77 largest independent market research and polling firms in their respective countries with combined
revenue of over €500 million and covering 95% of the world’s market.

For more than 60 years WIN/Gallup International Members have demonstrated their expert ability to
conduct multi-country surveys on a comparable basis and deliver the highest quality. Their Members are
leading national institutes with a profound local knowledge of research methods and techniques,
statistical sources, customs and culture differences of its own country and carefully selected by the
Association Board. With only one Member agency per country, Members work together on a daily basis
to share knowledge, new research techniques and tools, as well as to provide the most appropriate
solutions to international research projects and service our clients to the best of our abilities.

The accumulated expertise of the Association is formidable - they have internationally renowned experts
in public opinion, Third World issues, advertising, and media research as well as in commercial fields such
as IT/telecommunications, healthcare, retail, economics, corporate research and so on. Members are at
the leading edge of technical and methodological developments, which have impacted on not only the
research industry but also the whole commercial world.
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