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We have been a running a qualitative study with families in the
UK, France and Italy to understand the experience of COVID-19
and lockdown through the eyes of children and their parents.
We have explored challenges including home schooling, staying in
touch, entertainment and screen time, keeping active, changing
play patterns, food habits, and digging into the emotional side of
how families are coping.
If you would like to find out more about the Families@Home
project or RED C Research, please do get in touch with us:
charlotte.butterworth@redcresearch.com
catherine.hunter@redcresearch.com
georgia.spencer@redcresearch.com

LOCKDOWN…
Italy 9th March
France 17th March
UK 23rd March
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FAMILIES@HOME: KEY THEMES
EMOTIONAL ROLLERCOASTER

RE-EVALUATING LIFE

The lockdown period has been an emotional
rollercoaster for families. Whilst families greatly
appreciate the opportunity to spend more time
together, parents faced difficulties when juggling
work, household chores, cooking and home
schooling. These pressures are compounded
when parents have little ‘me time’, having to
manage their own emotional state as well as
putting on a ‘happy face’ for their children.

Lockdown has allowed families to re-evaluate
aspects of their lives. Though many believed that
they were ‘happy’ pre-lockdown, families have
taken stock of their previous frenetic lifestyles
and enjoyed a slower, calmer pace of life during
this enforced period of reflection.

Children have enjoyed spending time with their
families and forged stronger bonds with siblings
but they have really missed physical contact with
friends. There is great sadness amongst some
children, particularly those in their final years of
school who are effectively losing a rite of
passage.

RESOURCEFULNESS

There’s been incredible examples of
resourcefulness during this time and a return to
‘traditional’ play patterns – building camps, junk
modelling, bike riding, making magical potions.
Kids have also been posting letters and hand
delivering little gifts to their friends to keep in
touch in a more physical way, rather than relying
on video chats, which are really demanding for
younger kids.
Overcoming boredom has forced children (and
parents) to be more inspired in terms of
entertainment. Even though screen time has
inevitably increased, there is a greater emphasis
on shared viewing experiences on TV.

Families are hugely grateful for what they have –
each other, comfortable homes, gardens – and
spending quality time together as a unit has
provided much happiness. Many have embraced
the protective bubble around their families and
are nervous about returning to ‘normal’ life.
Children also now have a greater awareness of
mortality, and there is some general anxiety
about leaving the home environment.

FAMILIES SEEK ACTIVITIES
THAT BRING THEM TOGETHER

Given the new emphasis on home life, brands
need to consider speaking to the whole family
unit.

Many have sought activities which bring their
family closer together, providing moments of fun
and laughter– dance and music apps e.g. TikTok,
board games, jigsaws and console gaming have
encouraged much needed frivolity.
There has been a resurgence of the ‘family movie
night’ to provide respite from the seriousness of
Covid-19.
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LIFTING THE MOOD

Families have been doing all they can to keep
themselves feeling positive. Food has played a big
part in this, with children getting more involved in
choosing what to buy, unpacking shopping and
helping with meal preparation.
Parents have been buying little extravagances as
mood lifters, especially as most have been able to
save money throughout this period. For example,
some have bought more premium personal care
products than they usually would, such as
shampoo and skin care, others have splashed out
on more expensive food and drink as a treat.

BRAND WINNERS AND LOSERS
Some brands are seen to have risen to the
challenge and won positive trust by helping
families get through this difficult time. For
example, Admiral insurance has given refunds on
car insurance policies and PlayStation provided
free game downloads.
On the other hand, some brands are seen to have
put profit above acts of kindness, for example by
misusing the Government’s furlough scheme or
not giving anything back to the community.
Supermarket brands have cemented a positive
brand reputation amongst consumers by
prioritising loyal and vulnerable customers. Brands
are under even greater pressure to demonstrate
authenticity – trust is paramount in a fearful
society.

DIGITAL FATIGUE

COMPASSION FOR WIDER SOCIETY

Whilst digital devices and resources have provided
lots of benefits for children, most importantly
enabling them to continue to ‘see’ friends and
family, it has not replaced the need for physical
contact and some digital fatigue has been
experienced.

One of the more positive aspects of lockdown has
been the fortifying of local neighbourhood
relationships. Acts of kindness that communities
have bestowed upon one another have had a
strong and positive impact on children.

Younger children particularly struggle to know
what to say on video calls and across families - as
a whole there’s been some backlash experienced
at socialising in this way.

Additionally, the NHS support offered from
children and their families has been profound –
with most creating rainbows and banners to
display in windows for passers-by.

However, constant video calls has normalised this
behaviour for even the youngest children –
Generation Covid-19 could now seek digital
platforms and activities which enhance
experiences when together in person.

There is much hope from children and their
parents that society will continue to be kinder
and more care shown for the wider environment.
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LIFE BEFORE AND DURING LOCKDOWN
Before

•
•
•

Life before lockdown is full and socially
active
Vibrant colours signifying happiness and joy
Friends and family engaging in outside
activities, all with cheery smiles

During

•
•
•
•
•

Life in lockdown is restricted and lonely
Colour and happiness is significantly reduced
Smiles replaced - downturned mouths & tears
Friends are absent, family members are
separated into different rooms
The skull + crossbones conveys children’s
awareness of Covid-19 implications

EMOTIONAL WELLBEING
•
•
•
•

Inability to have face-to-face contact with friends
and extended family members leaves UK children
feeling sad, lonely and bored
Signs of younger children regressing in their
behaviour eg need more help dressing, sleeping
with parents
Boredom is also felt by children in Italy, who now
require constant entertainment
In France, parents are heavily focussed on
cocooning their kids so as not worry them.
Children are more ready to say they are happy to be
at home

“I feel strange, confused and a
bit upset"
Boy aged 8yrs
“My daughter must be constantly
monitored, I have to play with her,
or she gets bored." Mum of girl
aged 5yrs
"I'm happy to have mum
with me"
Boy aged 7yrs
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FEAR OF COVID-19
•

“She’s refusing to go out at all, even for
exercise" Mum of girl aged 5yrs

•
•
•

“I’m concerned about the psychological
consequences of this lockdown" Mum
of boys aged 10 & 14yrs

Some children are hyper-aware of Covid-19
and are struggling to adjust to life under
lockdown
Children have the potential to develop anxious
habits that impact their day-to-day lives
Parents are sensitive to these worries and are
concerned that they may have a long term
impact
Developing resources that help combat Covid19 anxieties could prove invaluable

THE FAMILY HONEYMOON
•
•
•
•
•

Families are enjoying more time together, life
has slowed down allowing time to have
moments of fun!
However, parents are struggling to maintain
active parenting, particularly if they are wfh too
Children are engaging with family in ways they
haven’t before eg cooking/baking with parents,
playing with younger siblings etc
Through active involvement in family life,
children are discovering new interest areas
they may wish to continue as lockdown passes
Opportunity for brands that traditionally target
adults to engage with younger audiences eg
cookery and gardening

“I feel lucky because we are all
together"
Mum of boy aged 3yrs

"I feel good because I am
outside every day (garden)
and I am with my family"
Boy aged 13yrs

SEEING FRIENDS IS BETTER IN REAL LIFE!
“It's really sad because I miss my friends…
even though I talk to my friends on
Houseparty" Girl aged 7yrs

•
•

•
"I feel good … I don’t see friends
anymore but mum tells me that I will
see them again soon"
Girl aged 11yrs

•

Children miss physical interactions with friends
despite having regular (almost daily) digital
interactions with them
Digital communication does not meet all the
socialisation needs of children, younger children
especially struggle to know what to say to each
other on a screen
Seeing friends from the window, having a chat
over the fence and receiving letters are incredibly
precious
Given their new familiarity, Gen C (Generation
Covid-19) could be in search of platforms/
activities that enhance experiences when together
in person
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DECLINE IN PURCHASING
•

•

•
•

Families bought a few new games and activities
at the beginning of lockdown, however most
have now stopped, yet many continue to buy
crafting materials
Through their time at home, parents have
realised how many toys their children own
Financial worries restrict parents to essential
purchases (food)
There has been a recovery of traditional games
– puzzles, Rubik’s Cube, board games, cards
“Not knowing what the situation will be
at the end of confinement, I do not make
unnecessary expenses” Mother

GETTING CREATIVE
•

•

•

Given their new found freedom and boredom,
children are becoming more resourceful in
their play behaviours – siblings are developing
new play patterns together
Parents are finding new, creative ways to
entertain their children; they are conscious of
screen time and are trying to establish a
balance
Lockdown has inspired creativity – making fairy
houses out of milk bottles, toilet roll characters,
painting, designing their own board games,
fancy dress, making dens, houses out of
cardboard, mixing magical potions

“We made our own DIY Twister with the
living room rug and a home made dice.
They love that!” Mother of girl age 6
5

MEANINGFUL ARTWORK
•
•
•
•

•

Children have followed the rainbow drawing
trend that started in Italy
The rainbows are designed to spread hope and
cheer to other children
One family has created a ‘rainbow wall’ by
colouring each brick with different colour chalk
Children have drawn banners in support of the
NHS and key workers
Children created artwork to hang on their
doors to wish neighbours happy Easter
“They enjoy making messages of support
for key workers, sending art for the
nightingale hospital, they seem to really
like the activities that ‘mean’ something”
Mother of girl age 6 and boys 2 + 4

TIME OUTSIDE
• For those that have access to outside space,
children are playing in the garden as much as
possible, including gardening with their parents,
building campfires and camping
• Some have taken the opportunity to learn new
skills, such as riding their bike without stabilizers
• Parents have purchased items for outdoor play
such as kites, footballs, bean bags, swings
“We teach our kids how to clean the
garden, which they didn’t do before
confinement. In fact, whatever we do, we
share with our kids” Mother

DIGITAL INSPIRATION
• TikTok has been a massive hit with children, who
also teach their parents and siblings trending dances
– it’s uplifting and pure escapism
• An Italian family has established a YouTube channel
to help children learn English
• Some parents are gaining inspiration for creative
tasks from online tutorials and Instagram posts
• NB we are not seeing families engage with any toy
brands
“We have opened a YouTube
Channel to teach other children
English” Mother
“I follow retrokids on insta, I like their focus
on imagination and they also post craft
ideas which I use” Mother of girl age 6
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VIRTUAL GATHERINGS AND SOCIALISING
“He would sometimes use video
WhatsApp calls with his friends but only
really to ring if it was their birthday, so
this is new to be using it so much now”
Mum of boy age 8

•

•
•

Parents and children are largely using the same
apps/platforms they were before lockdown,
with a couple of new additions eg HouseParty
and Zoom, to communicate with friends and
family
However, usage has increased in an attempt to
remain connected with those outside their
household and escape the bubble of lockdown
The most popular apps/platforms used are
WhatsApp, Zoom, FaceTime, House Party,
Snapchat, Instagram, Xbox and PS4
"We post or receive photos or videos
of moments from our days, almost
every day.“ Mum of girl age 6

•

•

•
•
•

Zoom has become the favourite platform to
host virtual gatherings for family and friends
WhatsApp is used by parents to share images
and videos of their family’s daily life to forge
some normality – grandparents often receive
updates on their grandchildren
Older children use WhatsApp to connect with
friends via group chats and video chat
regularly
They regularly exchange ideas for activities,
recipes and humorous content
The in-game chat feature of Xbox or PS4 is
very popular amongst those who have a
console; friends arrange to meet online and
decide what games to play together

“Getting in touch, joking and having fun
with relatives and friends is a very healthy
pastime and takes us away from the forced
and limited reality of this period“ Boy age
13

"It's important to keep in touch with
my family and friends as much as
possible, it allows us to spend time
"together" Mum of girl age 8
7

NAVIGATING FRIENDSHIPS AND FAMILY TIME
•

It’s difficult for younger children to build
conversations and connect with friends using
technology as their interactions would usually
centre around physical play
Older children are figuring out who they get on
with virtually, with some friendships not
translating to a group gaming situation e.g.
destroying creations in Minecraft
Parents are the instigators of family video calls
but try to encourage their children to take part
However, younger children are struggling to
enjoy video chats, losing patience and interest
quickly

•

•
•

“We try to get him to
say hello and engage,
but he is reluctant and
just leaves the room.
He doesn’t seem to
enjoy interacting on
the video call.” Mum
of boy age 5

TECHNOLOGY IS TIRING
“There is a particular friend who wants to
FaceTime my daughter daily. It’s hard in
lockdown as obviously you are available
all the time so it can feel awkward to
ignore the call.” Mum of girl age 6

“We talk more with the neighbours, we
practically had zero relationships with
them before. We see each other and chat
through the gates that divide the
courtyards” Mum of girl age 4

•
•
•

Children miss having physical contact with their
friends and family – they want to play games with
them and go to their houses
Parents are growing tired of organising virtual
‘play-dates’ for their younger children but find it
difficult to decline invitations
Being able to see and call across to neighbours,
friends and family outside the house is now an
important form of contact – it’s an invaluable
opportunity to connect with people without being
in front of a screen

REVIVAL OF ‘TRADITIONAL’ COMMUNICATION
•

•
•
•

Children have been writing and posting letters
“Her friends are writing and posting
to their friends, a new activity for many letters to each other. That is really
helping to capture the excitement and delight
sweet, they haven’t done that before.”
of hanging out with their friends
Mum of girl age 6
Hand delivery of notes, pictures and gifts is
considered a lovely way for friends to keep in
touch
Teenagers are having more phone calls with
their friends instead of relying on text and
video
Email accounts have been set-up for children
to contact friends and teachers, a
communication method they haven’t needed
to use before
"With a friend of mine from high school,
we often call each other to talk about
anything and everything.” Girl age 15
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THE EVER INCREASING ROLE OF PARENTS
“I feel exhausted, the days seem
never to finish, my patience,
though infinite, begins to waver
and sometimes it wears out, I feel
caged.“ Mum of girl age 6

“The most difficult thing is to be adaptable
to all the different tasks, all to be performed
in one place: mum and a working
professional“ Mum of boy age 13
•
•
•
•

“I miss my friends, hugs,
normal social contact with
people. I miss normal
routines and the separation
between work and home, and
between week days and the
weekend - everything has
blurred now” Mum of boy
age 11

Lockdown is a highly anxious and stressful time; emotions oscillate between happiness to sadness in
seconds
The day-to-day life management falls mainly to mum, whose mental load is multiplied versus normal
everyday life, particularly in single parent households
Amongst other life admin, mum now needs to organise multiple meals a day for the family, home
schooling and activities to occupy children outside of school time, often around her own work
Mums feel like they don’t have any time left for themselves. They dream about the time when
they’ll be able to see friends again, chat, do exercise and most importantly have ‘me time!’

WORK PRESSURES & PARENTAL GUILT
•

•
•

Parents are facing additional difficulties when
it comes to work. Those who are business
owners are under pressure to keep things
going, adapt to changing demands and feel
anxious at the prospect of not surviving
lockdown
Parents are becoming mentally exhausted
from having to juggle childcare and working
Parents who work long hours are concerned
they are not able to spend enough time with
their children

"I find it difficult to take care of children
during working hours. That's because
inevitably the children don't understand
that I’m with them for so long but I have
to work” Mum of girl age 6
“Working lots, very tired, lack of
business, furlough 3 staff - not sure if
business will pick up enough when the
government stop paying wages” Father
of boy age 10 and girl age 8
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GROUNDHOG DAY
“The most difficult thing for him is boredom,
and insomnia. He's not stimulated enough
during the daytimes and is struggling to get
to sleep at night.” Mum of boy age 11

•
•
•

There is difficulty in finding something new
and stimulating to do everyday (even for
families with a more creative approach)
There’s a feeling that the days are all the same,
with a certain inertia, time is running slowly –
particularly felt in Italy
Mums feel overwhelmed at the prospect of
how long lockdown will last; living day-to-day
with the uncertainty is hard – many are natural
planners for the future!

“Thinking about schools not opening until
September makes me feel overwhelmed - the kids
cannot stay indoors until the bitter end“ Mum of girl
age 5

THE FAMILY UNIT
•
•

•

“Leonardo was happy when he made the cake
- we put the music on loud, we sang and
danced and let off steam, we laughed a lot!“
Mum of boy age 16

Being together as a family unit provides much
needed moments of light relief for everyone
For children, they have felt happiest when
doing family exercise outdoors and creative
activities. Bike rides are the most popular form
of exercise and baking, gardening and drawing
meaningful art continue to be prominent
creative outlets
For parents it is largely exercise that makes
them happy, playing with their children,
spending virtual time with their friends and
family, and gardening/outdoor time

“We are enjoying our
increased family time
together. Feeling
appreciative that we
have each other and
that we have some
outside space to
enjoy.” Mum of boy
age 5

HOW CHILDREN FEEL THIS WEEK
“Happy, because I’m
playing with Lego. But
usually I’m a little fed
up. Everything’s the
same.” Girl age 6

•
•
•
•

"I'm a little tired of class at home, I
have too much homework”
Girl aged 15yrs

•

We are seeing an increasing sense of frustration
amongst children
Children are bored and missing their friends
Some are continuing to struggle with feelings of
anxiety around Covid-19 e.g. not wanting to go
outside, being fearful of going out for walks
Children are bored of staying inside – in some
cases this has led to increased screen time, less
activity and therefore trouble sleeping
They’re also struggling with home schooling and
the lack of physical interaction of school
10

SCREEN TIME HAS DRAMATICALLY INCREASED
“Before quarantine we did not watch
many films. I did not understand why my
husband had subscribed to Netflix and
Amazon. Now we all like to sit on the
couch and choose a movie to watch all
together” Mum of boy aged 11

“We've downloaded the new Disney+
channel and we're trying to watch
something "family friendly" together most
evenings, and films on the weekend.”
Mum of boy age 11

“My son went from 2-3 days, when he
was allowed to watch screens a week,
to every day“ Mum of boy age 7
•

•
•
•
•

Screen time consumption has increased significantly; screens are not only used for entertainment but
also for educational purposes - learning apps as well as accessing lessons online
Parents look for ways to keep children entertained and screens are an easy win for those juggling
childcare and work
Streaming services such as Disney+ (which many have signed-up to during lockdown), Netflix and
Amazon Prime Video are being heavily used for content; families are particularly using these services
to enjoy ‘family movie nights’ together
YouTube usage has also increased for dancing and exercise classes (e.g. Cosmic Kids Yoga, Joe Wicks),
creative tutorials, music videos and cartoons
Some are taking advantage of new types of content that are being streamed e.g. professional theatre
productions – these are enjoyed by children and feel guilt free for parents given their cultural value

“I watch more episodes and use more
YouTube and YouTube kids. Before
quarantine I had many more rules, now
if I finished my homework, I can watch
TV more” Girl age 11
“I've totally given up on rules since I have
nothing to offer by way of alternative
entertainment – I have no time to suggest
crafts or games - the Xbox is a vital element of
childcare. The one rule is that he's not allowed
his mobile phone after 8.30pm. We don't have
devices at the dinner table and that hasn't
changed” Mum of boy age 11

SCREEN RULES RELAXED
•

•

•
•

Parents try to limit the time their kids spend in
front of a screen, but there’s a lot of flexibility
and many concessions – many just aim to avoid
‘excessive’ consumption
Screen-time rules have therefore relaxed,
recognising that children need to connect with
friends and that siblings can use screens to aid
play together e.g. YouTube for dancing videos
Some busy working parents have done away
completely with rules for older children
For younger children, rules have become less
rigid e.g. restrictions on content (toy unboxing
videos on YouTube), no screens at mealtime
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TV BRINGS FAMILIES TOGETHER
•

Overall, families are watching more content than
before – with a greater emphasis on shared viewing
experiences – both with siblings and the entire family
There is greater desire to find content that is suitable
for everyone to watch together eg Race Around the
World (UK), Casa de Papel (France)
Some are binge watching favourite series from the
beginning eg The Walking Dead
Services such as Disney+ and Netflix are helping
enable the discovery of new content eg films
Younger children are watching more educational
content eg cartoons in French to improve language
skills, Andy’s Dinosaur, Umizoomi, Mister Maker

•
•
•
•

“I’ve been watching more TV since
lockdown and have started The Walking
Dead form the beginning again”
Boy age 17

“With my parents and
my big brother, we
watched season 4 of
Casa de Papel”
Girl age 15

MUSIC PROVIDES LIGHT RELIEF
•
•
•
•
•
•

Families are finding that music helps lift the mood – it’s playing a much stronger role in kids’ lives as a
key way to relax, have fun and be silly
Parents often play music when the family is all together
Spotify is being used by families more than before lockdown, in addition to Amazon Music (via Alexa)
and deezer in France, YouTube is also used to watch music videos
Children generate their own playlists of their favourite songs on their parents’ accounts
Families are also enjoying learning dances together through online tutorials (e.g Oti Mabuse YouTube
channel) and TikTok dance challenges
Some children are using lockdown as an opportunity to learn more about music, using apps such as
Piano kids and Garage Band to help them
“Music is a great mood enhancer in our house
- listening to the music we all dance together!
My daughter puts the music on her own via
YouTube or on my playlist on my iPhone! ”
Mum of girl age 6

“We have all been learning dance
routines from TikTok, which has been
really good fun and something we
have not done before”
Mum of boy age 17

GAMING KEEPS CHILDREN OCCUPIED FOR HOURS!
•

•
•

Xbox and PS4 are used by children to stay
connected with friends through playing games
whilst using the in game chat features. Popular
games include Fifa, Fortnite and Minecraft
Nintendo Switch allows the whole family to get
involved, with parents battling against their
children in games such as Mario Kart
Kids have taken advantage of lockdown to hone
their gaming skills including studying and practising
new tactics and watching more YouTubers

“On YouTube I'm watching Mattiz, a
YouTuber who shows how to play
Fortnite games on the phone”
Boy age 11

“As a family we have played a
lot more on the Switch together”
Mum of boy age 8
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CHILDREN MISS ELEMENTS OF SCHOOL LIFE
"The thing my son misses
most about going to school
is definitely his
schoolmates - the ability to
relate to them, to play
with them.” Mum of boy
age 11

•
•
•

“I miss my friends, having
extra support and proper
teaching.”
Girl age 15
"Working alone and without
my friends is awful" Girl age
15

Most significantly, children of all ages miss interacting with their friends at school. Attending school
provides an opportunity to have fun with friends on a daily basis and helps ease the pressures of
education
They miss their favourite lessons and teachers. Teachers play a key role in engaging pupils,
motivating them and sparking interest in learning
Virtual lessons and printed handouts make it hard for children to remain active in learning, as they
fail to encourage the same level of attention that might be found in a classroom

STRUGGLING WITH VIRTUAL LEARNING
•
•
•
•
•
•

Virtual lessons are a source of frustration and
worry for some children
It can be hard to understand teachers and lesson
content as technical issues consume time, questions
cannot be asked freely or confusion fully expressed
Children can’t always contact teachers for help they no longer have immediate assistance
Parents struggle with some tasks set by teachers,
making it difficult for them to improve their
child/ren’s understanding
Homework sessions often end with children in tears
when unable to complete activities
There is a greater appreciation for teachers as
parents find it increasingly difficult to manage home
schooling

“There is no support or help. My
daughter and I often get the answers
wrong and have to go back and watch
the videos again, each maths lesson
involves tears after about 10 minutes.”
Mum of girl age 8
“It is difficult for her to understand
when she can speak or should be
silent. Sometimes she comments on
things but they don't hear her” Mum
of girl age 4
13

FEAR OF FALLING BEHIND
• Some children are anxious their educational
‘performance’ is worsening during lockdown
• Parents and children wish apps/resources facilitated
better communication with teachers, increasing the
likelihood of thorough understanding
• The volume of work can be overwhelming for
children: they face difficulties getting to grips with
virtual learning, thus increasing the pressure to
understand topics quickly without adequate
support
• Some schools are better than others at providing
useful links and intuitive platforms - parents and
children are figuring out what works best for them

"I think my level has
gone down, I'm afraid
I'm behind in some
subjects" Boy age 13

"The biggest challenge is when teachers
give little explanation but a lot to study.
My daughter has more anxiety about
performance.” Mum of girl aged 11

POSITIVE ASPECTS OF HOME SCHOOLING
• Children are relieved not to be getting up so
early and are enjoying a break from long days at
school
• For older children that travel to school
independently, they are pleased not to be
making the journey
• Least favourite lessons are not missed – children
can learn about these subjects from the comfort
of their home
• Children and parents appreciate the ability to
have more autonomy over their learning
• Parents can more easily recognise what subjects
their child/ren are finding difficult and offer more
tailored support that allows them to assimilate
information at their own pace

“He doesn't miss
some of the "mean"
teachers, getting up
early, the long bus
journey, or school
food!” Mum of boy
age 11

"She likes the fact that we can take the time to
explain things to her, which allows us to
quickly bridge the gaps in understanding"
Mum of girl age 8

ACCESSING MORE ‘CREATIVE’ LEARNING
“As our child is only 5, we are letting him
choose what he wants to learn and how
long he wants to do an activity for.”
Mum of boy age 5

• Younger children, particularly in the UK, are
enjoying more creative learning experiences since
their parents have decided to step away from the
curriculum and structure of formal education
• Children have been exploring nature through playing
in the garden, reading books they find interesting,
and constructing items to aid imaginary play e.g.
cardboard houses and cars
• Parents are pleased to give their children more
freedom, choice and creative opportunity – they feel
children are given too much school work as it is and
are happy to limit this
14

APPS AND RESOURCES
•
•

•
•
•

Children are using a range of online apps and
resources to keep up with their education whilst
not at school
Whilst some of the apps and resources supplied by
schools have proved useful, parents have also been
exploring educational content to advance their
child/ren’s understanding
The most popular apps include Show My
Homework, Purple Mash, BBC Bitesize, White Rose
Maths, Bug Club, Twinkl, WeSchool and Duolingo
Children have also been using online platforms to
continue their extracurricular activities during
lockdown
Piano Kids helps children learn how to play the
Piano and read sheet music. Noteflight is used by
older children to compose music

Engaging, easy to
use and encourages
active learning

“Stuff like maps of the
world that kids could
label continents, solar
system pictures to
colour/label, how
things work/lifecycles
would be great” Mum
of girl age 6

“They are using WeSchool, Zoom and the
ClasseViva electronic logbook. It would’ve
been better if they put communications,
homework, and links for video lectures all on
WeSchool instead of three separate portals."
Mum of boy aged 11

Helpful for reading
and comprehension
exercises

Lots of subjects and
types of activities for
different age groups

Lots of choice,
interactive and
easy to follow

Simple to follow,
interactive and
very accessible
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‘GETTING READY’ ROUTINES ARE STILL IMPORTANT
“We wash, dress and comb hair
everyday. I think it’s important
to take care of yourself. It does
not take much to do these
tasks.” Mum of girl age 5

"The children tried to escape
tooth-brushing in the morning
but I quickly put a stop to it it’s the minimum level of
respect they can show for us"
Mum of boy age 13

“I’m becoming more aware of
my son’s lack of cleanliness and
have to make him shower and
brush his teeth every day.”
Mum of boy age 17
•
Families continue with essential elements of personal care routines that centre on hygiene rather than
appearance e.g. washing, brushing teeth and getting dressed
•
A few older children complete these tasks without being asked, but parents often have to nag their
children particularly to have showers and baths (kids claim not to ‘see the point’)
•
Even though timings may have slipped over the last few weeks, carrying out morning personal care
routines creates structure for family life. In France, parents also connect personal care with
demonstrating respect for other family members

PERSONAL CARE IS MORE RELAXED AND FUN
• Parents and children are enjoying taking more time for
personal care
• As there is less pressure to get ready quickly for school or
work, more time can be allocated to looking after oneself
• Younger children are enjoying longer and more frequent
baths as parents are more available to organise this for
them
• Older children and parents are also taking longer over
washing, with some having multiple showers a day to
escape the lockdown mood and monotony
• Parents can bond with their children, spending time
together doing hairstyles, makeup, nail painting and
massage
• Bath time and hand-washing has become another source
of entertainment, with younger children playing splashing
games in the water or taking their toys with them

“We take more time since we are not in
a hurry compared to our normal life”
Mum of girl age 8
“My son can
spend ages in the
bath, he takes his
cars in and
spends an hour in
there sometimes.
He also like
racing his cars
under the
shower.” Mum of
boy age 5
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BEAUTY FREEDOM
“My son’s hair is growing outwards and
upwards – it’s now huge! He looks like one
of those alpacas with the frizzy hair”
Mum of boy age 17

•

•

•
“I don't wear makeup
anymore. Hairdressing
is also done quickly, air
drying, hair tied up
with a clip without
brushing" Mum

•

Parents and older kids are reducing the amount of
products they use to enhance their appearance
Children, particularly boys, have stopped using hair
styling products (e.g. waxes and gels) and younger
girls are enjoying not having to follow school
regulations about hair styles
Mums have significantly reduced their use of makeup, only applying it when video calling friends or work
colleagues, or dropping it altogether
This process of ‘letting go’ has enabled some parents
to save money and have decided to ‘treat’ themselves
to more expensive products that they wouldn’t have
tried before lockdown

HOME-MADE PRODUCTS AND HAIRCUTS
“I have always really enjoyed essential
• Some parents, especially mums, have started making
oils. I have started using them more and
personal care products at home e.g. using Aloe Vera
more purposely since lockdown.” Mum of
to make conditioner and essential oils to create room
boy age 5
sprays and massage oil
• Some of these natural remedies and home-made
products are replacing shop bought personal care
items, which were regular purchases before lockdown
e.g. swapping Clinique moisturizer for coconut oil
• Parents are taking more responsibility of their own
hair care and that of their child/ren
• Mums are stocking up on hair dye to touch up their
roots, dads are shaving their heads, and children are I enjoy 'messing around’ with home remedies. I
being given haircuts by parents
search the internet for natural and home
remedies for face masks, hair wraps, body oils
and creams” Mum of girl age 4

ESSENTIAL AND STAR PRODUCTS

“When the
lockdown started I
stocked up on 6
packs of root colour
and have done it
twice - it probably
needs doing again
soon.” Mum of boy
age 8

• Parents have continued to buy shower/bath wash and
toothpaste as usual
• As hand-washing has increased, so has skin sensitivity.
Therefore, families are using moisturizer more frequently,
with younger children beginning to enjoy this step-up in
personal care
• Whilst parents have stopped buying personal care products
such as make-up, they continue to purchase their favourite
items, as indispensable components of their routines
• Star brands include curly ellie, milk_shake, Alumier,
Cliniccare, Clairol, Liz Earle and Sanex
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IT’S ALL ABOUT THE BIG SHOP…
“My son influences, or rather orders, us to
buy snacks and chocolate desserts!”
Mum of boy aged 11
“I'm trying to buy more local products
to help support small producers and
local businesses”
Mum of boy age 11
•
•
•
•
•
•

“He (3yrs) gets excited when the
delivery arrives and wants to help
pack it all away. Every time
something comes out of the
fridge or cupboard he now asks
"Did the Tesco's bring that?"”
Mum of boy age 3

All have changed the way they shop with a greater reliance on deliveries: either from one of the main
supermarkets or using local grocers for fresh fruit and vegetables. Supporting local has been
particularly important in France
Many are spending more money on one ‘big’ shop a week or fortnight vs “top up” shopping every
couple of days: normal brand affinity has been replaced by whichever supermarket has an available
home delivery slot (families alert each other when new slots are released)
More time is spent planning meals in advance vs on the day menu decision making
Subscriptions to companies such as Hello Fresh and Mindful Chef have continued and are appreciated
more than ever for inspiring new meal choices: kids are also able to get more involved in the meal
preparation
There is evidence that some of these shopping habits many continue post lockdown; some have
found the online weekly shop to be much easier - both time-saving and cost efficient
Food delivery arrival brings a sense of excitement, children have often made special requests of items
to be included eg snacks & treats and they enjoy helping unpack the shopping

TAKEAWAYS PROVIDE A TREAT!
“Occasionally we treat
ourselves to a delivery, maybe
try some ethnic food or pizza”
Mum of girl age 15

•

•

“We have been having a take away •
delivery on Saturday night to make
a nice evening of it and a bit of
change” Mum of boy age 10
•
& girl age 8

Some families have been ordering more takeaways during
lockdown, often on weekly basis, as a change / break from
home cooking; this feels like a treat and provides a sense of
occasion
However, a few families have avoided takeaways completely
because of hygiene concerns. Additionally some favourite
food outlets have remained closed during lockdown
Some children have been trying and enjoying new cuisines as
a result of parents ordering different takeaways to usual eg
Spanish and Cambodian
Alongside food, some parents are also missing their daily
takeaway coffee!
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MEALTIMES ARE A FAMILY OCCASION
•

•
•
•

For many families, mealtimes have become a
longer experience, with the entire household
sitting down to eat together - this is considered
a real positive of the lock down
Prior to lockdown families were unable to eat
together due to various kids clubs and work
commitments
In addition, many child ate the majority of their
meals at school or other childcare facilities
during the week
Many parents have now scheduled in snack
time during the day to help stem constant
requests for food from kids

“My mum and stepdad have the time to cook
and they plan what they’re going to cook!
We all just eat the same thing rather rushing
around and cooking and eating at different
times!” Girl age 15
“Mealtimes have become
longer and we seem to
have more time to enjoy
eating and being
together”
Mum of boy age 5

CAN’T STOP SNACKING …
“I watch Cyril Ligniac for recipe
ideas but also look at Instagram,
Facebook and my friends. This
allows me to have other ideas
and not eat the same thing”
Mum of boy age 13yrs

•

•
•

•

“Always being at home, you
cook more and eat more!”
Mum of girl age 8

•

Many are spending more time cooking from scratch vs
using packaged and convenience food
There is much less food waste vs pre lockdown – a result
of forced meal planning and to help combat financial
worries
Snacking and chocolate treats have increased - justified as
a deserved and much needed pick me up (including ice
creams in the UK because of the unexpected warm
weather)
Given the extra meal planning and preparation burden,
sandwiches have become the go to lunch for many kids.
Though parents are desperately trying to be more healthy
– with some even promoting vegetables to their children
as anti-coronavirus treatment!
There is a sense of monotony regarding menu choices,
many have turned to friends, social media, TV and google,
with mixed levels of success, for new ideas of what to cook

THE GREAT LOCKDOWN BAKE-OFF
•
•
•

•
•

Many families are enjoying spending time baking
and cooking together – it’s a fun, shared activity
and helps fill the time
For some it’s the first time they have tried baking
and have used packs and mixes to help create
cakes
Kids have become really engaged during baking
activities and have also been keen to help parents
create other meals
This has led to a noticeable shortage of baking
ingredients – flour and yeast
However, some mums are feeling the ‘baking
pressure’ though friends posting ‘fabulous’ bakes
on social media. This has made them feel guilty
about not doing more with their children

“I cook with my mother and sister, mostly
cakes. I love these moments because we
laugh, we spend time together and enjoy
ourselves” Boy age 13
“Friends who don’t
work are constantly
showing off their
baking successes
on Facebook and it
irritates me!” Mum
of 11 yr old
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LET’S GET PHYSICAL…
"They do physical exercise but it’s playing
on the trampoline, with a ball, bicycle or
“My son found an old hula hoop in
skipping rope" Mum of girl age 6
the cellar, he's been using that with
my daughter in the garden. We also
“I'm happy to be able to take walks
dug
out some skipping ropes, I doubt
and take the kids to the parks. I’m
that they'd be doing that without
glad we can go back to the golf
lockdown.”
Mum of girl age 5 and boy
club this weekend” Mum of boy
age 14
age 11
•
Children have been heavily encouraged to keep active by their parents but are often reluctant to
follow more structured fitness (eg Joe Wicks): they have not established strict exercise routines and
it’s another addition to parents’ mental load to keep nagging their kids to go outside
•
Fitness has tended to be more about unstructured activity and mental wellbeing: running together,
bike rides and walking. Families in Italy have now embraced the recent loosening of lockdown
restrictions by taking children out of home as much as possible
•
Siblings are playing more actively together, both indoors and outside e.g. seesaw, trampolining, hula
hooping and dancing, which doesn’t feel like exercise at all – it’s just fun!

"I stopped playing basketball, I
was very disappointed because I
was spending time with my
friends, we had a lot of fun"
Boy age 13

IT’S HARD TO STAY MOTIVATED
•
•

•
“Their coach provided some
training videos via a group chat. •
However, the absence of the
relationship with their teammates
and the coach took away the fun •
part of the training and they
stopped doing it”
Mum of boy age 14

Children are sad not to attend sport clubs and participate in
school sport lessons (e.g. gymnastics, swimming, dance and
football)
Socialising with friends, gaining motivation from teammates and
receiving encouragement from coaches/teachers are hugely
important elements of playing sport. These factors are
desperately missed by children during lockdown and has had a
negative impact on their mental wellbeing
In order to remain active and ready to re-join clubs and sport
classes, some children have been setting themselves targets
whilst at home, particularly to improve their running abilities
However, some children are struggling to find the motivation to
stay active and parents have to persuade children to join them
for at least a walk a day or to have some time in the garden
Some parents worry that their child/ren’s reduced physical
activity is leading to weight gain and disturbed sleep, they have
therefore started to look for alternative ways to get their children
moving for mental and physical health benefits
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EXERCISE APPS AND ONLINE PLATFORMS
•
•
•

•
•

For some families, apps and online platforms have
been really useful
Children have particularly enjoyed Cosmic Kids Yoga,
Wake Up Shake Up, dance routines eg Gummy Bear
Dance on YouTube, and Little Kickers for football skills
Exercise apps which focus on a story or adventure vs
the exercise itself eg Andy’s Wild Workouts and
Cosmic yoga have much greater engagement and
longevity
Not all online content has lasted the course across
lockdown: some kids lose attention quickly and find
the content too tricky to follow (eg dance lessons)
Joe Wicks’ home workouts were popular at the
beginning of lockdown but some quickly lost interest,
finding it hard to stay engaged and motivated – the
exercises are felt to be too structured and repetitive
for younger children and lack an immersive/
entertainment experience

“My daughter
loves Just Dance
on YouTube but
really didn’t like
Joe Wicks.” Mum
of girl age 6

“She danced once a week. She misses it as soon as she can, she dances and learns
choreography using songs on YouTube"
Mum of girl age 5

LIVE SPORT IS MISSED
“We are very much affected by the
loss of live sporting events. My
husband and son usually go to
football matches. During
lockdown, they have watched old
Champion League videos”
Mum of boy age 16
“My husband missed the snooker
last week, and is definitely missing
F1 but wouldn’t go to the trouble to
try and replace it with anything. I’ll
really miss Wimbledon but again
won’t look for an alternative fix.”
Mum of girl age 6

•

•
•
•
•
•

The ability to follow and watch live sport is missed –
families are sad that certain tournaments have been
cancelled this year e.g. Wimbledon and Champions League
More dedicated fans continue to follow sports news via the
internet, particularly Twitter, or news channels as they
want to remain informed about their favourite team/s
Some families have been searching out old games and
matches to watch as a substitute to live sport e.g. old
football matches or WWE fights
However, most families have not sought an alternative to
live sport as they don’t see what can replace the thrill
Indeed, non-fans have actually welcomed not having live
sports as it allows for more shared viewing of content
(rather than watching on different screens)
There is an expectation that it will take a long time for
normal live sport activities to resume – September at the
earliest..

GAMING & E-SPORTS
•
•
•

The term “e-sports” is not yet mainstream: even children
who watch e-sports events don’t use this terminology
Even when children are too young to participate in esports, they still enjoy consuming related content e.g.
watching football players play Fifa or Fortnite tournaments
Some families who usually watch and attend live sport
matches together have started participating in e-sports e.g.
FIFA

“My son has watched some esports during lockdown - watching
Premier League players playing
FIFA. He just wasn't aware it was esports at first”
Mum of boy age 8
21

SAVING MONEY!
“We’re not going out, therefore spending
on leisure activities is non-existent”
Mum of girl aged 6
“It’s pushed us to control our spending
more” Mum of girl age 5
•
•
•
•
•
•
•

“I had already booked a holiday for July and
would have booked another for later in the year.
Of course, I'll be saving money on holidays
(assuming I get my money back). Every cloud..!”
Mum of boy age 11

Most families have reduced their spending dramatically
Parents find it hard to imagine browsing for non-essential products in the future – families have
reflected on their general spending patterns and taken stock of ‘wasteful’ expenditure
Restricted movement has led to a major reduction in opportunistic spending
Leisure related expenditure has largely disappeared during lockdown – parents no longer have to pay
for their child/ren’s extra-curricular activities, they’re not spending on socialising with friends,
holidays are cancelled and bookings are not being made for this or next year
Out-of-home personal care spending has ceased e.g. hairdressers, nail salons etc and families are
spending less on clothes. Many feel they have less of need for multiple outfit choices given their
confinement to home; clothing purchases are mostly limited to where children have outgrown items
Parents who usually pay for childcare have been able to save some money on fees
As parents work from home and children no longer have to travel to school, families are saving money
on transport and buying work lunches

PREPARING FOR THE FUTURE
•
•
•
•

•
•

Finances are a great cause of anxiety and stress for families
Most families are taking extra steps to help safeguard against financial
issues as a result of COVID-19 – this fear is elevated by the economic
woes reported daily in the press
Bigger spending plans e.g. house renovations are on hold due to
future economic uncertainty
Even for families that are not experiencing a reduction in income,
spending beyond essential items has declined or stopped completely
and they are saving money now to anticipate possible future financial
hardship
Some parents who have been furloughed, taken a salary cut or have
their own business have opted for a 3-month mortgage holiday,
relieving some financial pressure
Those parents who were already struggling financially are seeking debt
relief advice in order to try and prevent their situation from
worsening

“Our jobs are both at risk,
causing us concern, stress
and a great deal of
nervousness.”
Mum of girl age 15
“I'm going to be taking
out a debt relief order
with Step Change as I was
already struggling
financially, but now it's
even worse.” Mum of
boys age 14+12 and girl
age 5
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“We buy more food because we have
more time to cook and during this time
we want to enjoy ourselves through
food” Mum of boy age 13

FOOD SPEND IS ON THE UP
•

•

•

“I am finding my weekly shops are more
expensive but I think that is because I am
trying to buy everything all at once,
rather than do "top up" shops during the
week.” Mum of boy age 11

•

Food is one area where there has been no financial
saving - in most cases families are spending more: to
compensate for not eating out and as a result of buying
more since everyone is at home all day
As more food is needed through the week and trips to
the supermarket limited, parents have found it easier to
conduct a weekly ‘big shop’ rather than sporadic ‘top
ups’ throughout the week, even if this results in
spending more
Some money saved on eating out has also been reappropriated on ordering more takeaways during
lockdown for a treat
Families have also been cooking and baking more at
home for entertainment, resulting in more ingredients
needing to be purchased

TREATS ARE HELPING TO LIFT THE MOOD
• Some parents are taking this opportunity to save
unspent money for future plans, particularly holidays
• In order to keep the family occupied during lockdown,
parents are spending on low cost items to keep
everyone entertained. For example, buying gardening
supplies, in-game purchases, sticker books, garden
games
• Reduced spending also enables parents to splurge on
a few more ‘extravagant’ items that they wouldn’t
have purchased if it wasn’t for lockdown eg more
expensive wine than usual and luxury personal care
items, such as skin and hair care

“As soon as lockdown is lifted, I
would like to go back to the
bookstore near my house to spend a
voucher I got for Christmas and buy
some Manga that is missing from
my collection” Girl age 15

“I personally really miss charity shops! I
love walking around them, I read loads
and get all books from charity shops,
most of the kids’ toys, books and clothes
too” Mum of girl age 5

“I have bought lots of books! I would
say all our money has been spent on
leisure equipment.”
Mum of girl age 15

“I’m spending less in general but I
bought my son books at the beginning
of lockdown” Mum of boy age 7

FAMILIES MISS RETAIL THERAPY
•
•
•

Even though families appreciate the opportunity to
save some money, they miss elements of life outside
of lockdown that require spending
Families are excited for a time when they can spend
money on going out together or with friends and
family if they could
And miss browsing shops other than supermarkets
e.g. clothing stores, book shops and finding bargains
in charity shops
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Kindness before profit..
“The main message of the Ikea commercials
is to take a break, get back to basics, enjoy
your loved ones by staying at home" Mum of
11 yr old girl & 2 yr old boy
“I was impressed by Armani,
who I think was one of the
first to start making masks"
Mum of girl aged 8
•
•
•

•
•
•

Overall, there has been a lot of brand ‘air’ with a bombardment of unsolicited generic emails
Messaging with greatest cut through has something genuine to say about how the brand is adapting to
meet the needs of consumers or ‘the greater good’, as opposed to generic ‘we’re here for you’
messaging which has no clear consumer benefit
Some unexpected proactive communication from brands has delighted customers eg Admiral Insurance
and Tesco Prepaid Delivery Plan – both have automatically refunded customers for savings on policies
and services that can’t be used during lockdown. This has heightened brand positivity and cemented
loyalty
There is also a positive view of brands that have helped others during the crisis eg Burberry gowns,
Dyson & Formula 1 ventilators, Calzedonia & Armani masks. Consumers assume these brands aren’t
directly profiting from this, which further increases in consumer brand warmth
Next has been highlighted for quietly putting safety before profit - proactively closing warehouses that
couldn’t be made safe for workers
Joe Wicks has also been a hugely positive, even amongst those who are no longer doing his workouts.
Great appreciation that he ‘has got the UK moving’ – and further positive brand affirmation that he
intends to give any profits to charity

Supermarkets have risen to the challenge
•
•

•
•
•

“YouTube stars like Joe Wicks and
Cosmic Kids yoga will probably be
winners as they are talked about a
lot. Even though I think Joe Wicks
has said all his profits will go to the
NHS, he'll still be a winner, COVID
won't do his career any harm” Mum
of boy age 3

“Leclerc ads showed their rules
in place for shopping, giving
Supermarkets and larger retailers selling essentials are generally
priority to people over 70
considered to have brilliantly risen to the challenge during lockdown
years old and nursing staff"
It’s deeply appreciated that supermarkets have worked hard during
Mum of girls age 5 & 2
the COVID-19 crisis to handle online demand, make supermarkets safe
“Sainsbury’s, M&S and
for people to physically shop and ensure priority for key workers and
Tesco have responded so
vulnerable people. Sainsbury's and Morrison's in particular have been
well
making their shops as
praised for their early, transparent and clear communication
safe as possible with clear
Some have started shopping online for the first time and found the
systems in place and
process smooth and hassle free
managing the flow of
Additionally there has been no resentment towards brands who have
shoppers so well.” Dad of
prioritised loyal vs new customers for deliveries; in fact, it is more
boys age 8 & 5
likely to encourage families to use them in the future
For many, Amazon has also continued to offer a consistent delivery
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service though some question how well the brand has treated staff

Helping families to get through it
•

““Audible is doing free books for children
to read and Harry Potter is one of them
which is great.”
Mum of boy age 10 and girl age 8

•
•

Entertainment (Disney+, Netflix, Amazon Prime,
iPlayer, Audible) and educational brands (BBC
Bitesize, Phonics Play, Twinkl, Oxford Owl, White
Rose Maths) have played a key role during lockdown
PlayStation has given free PS4 games to download
All have been instrumental in supporting and
entertaining families at home: great appreciation that
these brands feel like they are genuinely trying to
improve the lockdown experience
“David Walliams has sold his new book for half
price so more people can afford to buy it which is
brilliant, and there are activity packs on his
website to keep the children entertained - it
shows he is really reaching out to children.”
Mum of boy age 10 & girl age 8

Local is front of mind
• Many have used local businesses as much as possible,
which have diversified and provided delivery services
during lockdown
• Many families have enjoyed scaling back in life
generally and this has been reflected in consumption
habits and the desire to use more local and organic
products which have greater respect for the
environment
• Support of local producers and the local economy is
considered critical to survival of businesses in the
future
• Many have connected with local brands through
social media eg Facebook and Instagram

“I think I will definitely continue to buy
local and support more ethical
businesses as this is what it will take to
get things moving again.”
Mum of boy age 17
“I expect brands to increasingly respect our
health and the health of the planet. No
more pesticides, no more crap in the sea
and air to produce food or objects or
clothing” Mum of boy age 2

Profit before empathy..
•
•
•

•
•

Some brands are considered losers by damaging consumer faith and respect. There is some anticipated
rejection of these brands in the future who offered nothing to support their loyal, high spending
customers during lockdown, e.g. Xbox and Nintendo
Additionally there is much anger and negativity towards brands ‘misusing’ the furlough scheme e.g.
Victoria Beckham
Some brands which offered a free trial initially have experienced criticism when trials end before
lockdown is over
Additionally there has been some backlash against media outlets felt to spreading fake news and
sensationalising stories, causing unnecessary distress (eg tabloids popping up on social media)
Consumers recognise that many companies will certainly lose out because of COVID dramatically
impeding their business function eg fast fashion, aviation and travel: there is some concern regarding
whether they’ll be able to recover, particularly as families reflect on their own consumption habits
“Gaming companies make a fortune out of our kids
and I felt they could have given something back
during this time. The fact that they failed to do so
has made me see them in a really poor light.”
Mum of boy age 11

“Some brands have been exposed as
greedy and lacking in empathy for
staff and I won’t return to them
again.” Mum of boy age 17
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Families have been through a rollercoaster of emotions
Anxiety
levels

Emotions peak and trough: kids increasingly miss friends/
normality, parents struggle to balance work & parenting
as lockdown lengthens

Early delight: high
commitment to family
entertainment and fun
Lockdown begins
“As the end of lockdown
approaches, I feel more
anxious than happy. Despite
the difficulty of staying at
home, there is a feeling of
protection from the outside.
Now I think I am a little afraid
of the outside world"
Mum of boy age 13

Hopes rise as
restrictions ease,
though families
remain anxious
about what’s
next

Adjusting to ‘new normal’ and
family introspection
Lockdown eases
“As a parent I am
worried about life going
back to the frantic way it
was. I need to make sure
I spend more quality time
with family” Mum of
girls age 15 & 7 and boy
age 12

Positive learnings from the
experience to take forward:

Things families don’t want to
resume after lockdown:

Prioritising family time

Frenetic pace of life

Siblings playing together

Unnecessary spending

Bike rides, games, walks, crafting
together

General wastage

Community spirit & empathy
Buying local

Family disconnection
Lack of social awareness
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Re-evaluation of life
“The family is even closer
than before. I think the
moments we have had will
remain in our memories. It
allowed us to reveal that
there was a real mutual
desire to help and listen in
our family”
Mum of boy age 13
•

•

•
•
•
•
•
•

“The positive aspect has been
about having a break from our
frantic daily routine, having time
to experience new things,
enjoying the children to the
point of exhaustion, noticing the
leaves growing on the trees"
Mum of girl age 5

The lockdown experience has been a rollercoaster of emotions. Whilst embracing the slowing down of
life and finding quality time with immediate family, the daily bombardment of negative news stories
has been a constant reminder of the seriousness of the COVID-19 situation leading to much anxiety –
some younger children are now fearful to leave the home
For many, lockdown has been a time of rediscovery – both on a family and personal level –
reconnecting with home environments, sharing moments and appreciating ‘the little things’. This
has led to a heightened sense of gratitude and appreciation for space, gardens etc. As a result some
have re-evaluated their environment and put plans in place to move home in the future
Families have spent time learning skills and enjoying new experiences together eg sibling play, riding
bikes, playing games, exploring new places, crafting – all activities which children wish to continue in
the future
The loss of ‘me-time’ and responsibility to sustain the family mood has triggered some emotional lows,
particularly mums of younger kids
For single parents it has been a very lonely experience and served to only heighten their dependency
on others for emotional and social interactions
Physical contact with anyone outside the household has been acutely missed: children are desperate
to see grandparents and close friends again
There has also been some backlash experienced at socialising with friends and family digitally:
continuous notifications have led some to silence their phones and disengage from video calls
COVID-19 has triggered difficult conversations about mortality with children

Some apprehension for the future
“I’m worried that I have to die when I get
old” Boy, 4 years old

•

“I used to feel like I was running around
spinning a variety of plates, and then
feel useless if I dropped one. Now I can't
even imagine life being that hectic and
busy again, and I really don't want it to
be” Mum of boy age 11

•

“Living in solitude has probably made us
less tolerant of noise, traffic and crowds.
The idea of one day going to a mall or any
crowded place doesn't appeal to me at all.”
Mum of girl age 4

•

Families do not want a return to the intense, frantic
way of life pre-lockdown. This desire for long term
change is accompanied by "good resolutions",
mainly related to the balance between family
time and out-of-home commitments and
activities
The fear of a second wave of COVID associated
with a deep desire to prolong these positive
aspects of lockdown means that families are
anxious about the future
Some are now very resistant to group gatherings,
both in terms of catching and spreading COVID-19,
and because they have become so accustomed to
being with fewer people
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Greater compassion for wider society
•

The long, enforced lockdown period and the slow
transition to phase two has impacted family
connections in multiple ways
It’s led to a cementing of new friendships with local
neighbours and having a general increased level of
appreciation for society, which families didn’t have the
headspace for previously due to the frenetic pace of life
Events such as the NHS clap and VE celebrations have
strengthened these new found relationships
Families have reflected on their own fortune during
lockdown, and found themselves proud of their
resilience and ability to ‘make-do’
There is much hope that society will continue to be
kinder to one another and that they’ll be a greater
appreciation for health services such as the NHS and
other key workers

•

•
•
•

“The high for me has been the
community spirit - people offering help
to each other, talking as they pass in
the street, the Thursday night clap for
the NHS, small gestures from friends &
neighbours. It has been amazing how
everyone pulls together to help one
another.” Mum of boys age 8 & 4

Prioritising the planet
“We have always had respect for the
planet, but after all this we hope that other
people have it in mind. We will continue to
be careful and respect the planet more and
more.“ Mum of boy age 2
“My son has taken quite an interest In
the environmental benefits of lockdown
and feels this will be of more benefit to
his generation in years to come”
Mum of boy age 17

•
•

•
•

“I like to think that the virus has given the
Earth a break to regenerate itself, to shine
again. The lesson is to live WITH nature and
not against it, to change our habits, to
preserve our land for ourselves and
generations to come” Mum of girl age 2

•

One of the key positives from lockdown is on the
environment: it’s allowed the planet ‘to breathe’
A decrease in traffic and travel has lead to a
reduction in pollution levels; children are hopeful
that the experience will benefit their and future
generations
There has also been less food wastage, with
families more mindful about using all available
ingredients and leftovers
There has been a newly developed respect for the
planet, consumerism and pace of life: lockdown
appears to have accelerated the awareness of the
problems inherent in society
Thinking at a more local level is key for brands
going forwards as families focus on their immediate
world around them

Planning for the future
•
•
•
•

Most families have no long-term plans: the last two months has placed them in a constant limbo of
uncertainty and postponement
There is also some anticipation that cost savings associated with remote working will result in a
permanent change in working practices and less commuting
International travel plans are on hold, all envisage holidaying domestically in the next year, mostly
due to fear of contracting COVID-19 whilst abroad and becoming stranded; many are also keen to
holiday ‘at home’ to support their local economy
In France, families have felt safe in their insular ‘bubbles’ during lockdown but this has created a fear
of the outside world – they are apprehensive about socialising with those external to their family unit
“I feel a little more a-social than
before” Mum of boy age 11

“I’m reluctant to go abroad, become ill and be
unable to get back home. I’d rather sit it out in
England I think.” Mum of boy age 17

28

Acknowledgements and contact
details
If you would like to find out more about the Families@Home
project or RED C Research, please do get in touch with any queries
you may have:
charlotte.butterworth@redcresearch.com
catherine.hunter@redcresearch.com
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We would like to thank all of the amazing respondents who took part
in the Families@Home project across the UK, France and Italy. Each
participant provided us with invaluable insights into the family
experience of life during lockdown. The commitment, creativity and
enthusiasm shown throughout was incredible.
Considering COVID-19 is likely to have long-term social impact, we
are going to keep in contact with the Families@Home project
participants to investigate the ways in which their lives continue to
be affected by the pandemic. Therefore, if you have any particular
topics that you’d like us to explore then let us know and we’ll do our
best to include them.
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