
RED C + 
Amplified Intelligence
Social Media Attention Test Ireland 2021



Karen Nelson Field of 
Amplified Intelligence, in 
partnership with RED C 
Research, are bringing 
world class Social Media 
advertising attention 
research to Ireland. 

And we are inviting you to 
get involved. 

Karen 
Nelson- Field

The Attention 
Economy



All data collected via attentionTRACE™ Research 3

Using ground breaking technology that tests your social ads in a 
consumers’ REAL LIFE SOCIAL FEED, we will help you create 
better social ads and use social media more effectively. 
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Active Attention

Passive Attention

Non-Attention

Amplified Intelligence’s  
proprietary Gaze AI delivers an 
unparalleled measure of 
continuous granular attention.
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Brand 
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Index

Ad 
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Active 
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(comparab
le YT Data)

Active 
Attention
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brand)

Time on 
screen

Active 
Attention 
% to time 
on screen

Volume 
Level

Brand A 45% 6 sec 3.1 2.2 18.0 12% .78

Brand B 50% 15 sec 6.0 3.0 6.0 50% .50

Brand C 9% 6 sec 2.7 2.1 5.6 14% .02
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You will see how your ad performs vs. international in-category 
norms and get a second-by-second analysis of attention.
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Spotify Example: The brand is lost and not early enough in the 
15 sec creative

Branded Moment
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In this scenario, the 2 branded moments, are out of 
reach of the majority of attention.

Catering for attention means bringing the branded 
moments much earlier in the ad.

Within the first 3 seconds will make this ad work 
much harder within this platform.

Advertising a ‘reveal’ may work in some spots, but 
not across most media spots available.
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Why get involved in this ground breaking research?

Karen Nelson Field is an 
expert in the field of digital 
attention.  Benefit from her 
knowledge and expertise to 
make your social ads work 
much harder for you.  

Learn what you need to 
do with your own social 
ads to maximise attention. 

Learn where you should 
place your brand to 
maximise attention, and 
maximise your return on 
future investment

Understand what works 
on all main social 
channels; Facebook, 
Twitter, Instagram and 
YouTube

Benchmark against other 
brands in-category 
around the world 

Be part of an Ireland 
industry first that will give 
you the edge over your 
competitors. 
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What you need to do to take part?

1. RED C will recruit 
4-6 brands to take 
part in the 
research

Firstly let us know you are interested ASAP, so that we can hold your place 
in the test ahead of your competitors.  Only one brand per industry will 
get the chance to take part.  

2. Once you are on 
board, we will ask 
you to provide 1-
2 ads to be tested 
- 1 feed and 1 
stories ad.  It is up 
to you if you want 
to test the same 
creative or not.

3. That’s it! We then 
take it from here 
and together with 
Amplified 
Intelligence, will 
conduct fieldwork 
and analyse the 
data to give you 
Clear Direction on 
what you need to 
do to make your 
social ads work 
better. 
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The project process



www.redcresearch.ie

For more information contact: 

Ciara Reilly, Director, RED C

Ciara.reilly@redcresearch.ie

01 8186316
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