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Concerns over the economic outlook In the
midst of rising costs and the invasion of
Ukraine sees consumer confidence decline
significantly since the start of this year



Consumer mood at lowest level since October 2020 C

G\It has been a rollercoaster ride for consumer @t the heart of the decline in consumer confidence is
confidence over the last two years. Having just about a very high degree of concern over the outlook for
made a full recovery from the decline brought about the cost of living. This is having a negative impact on
by the COVI9 pandemic, it has taken yet another O2y adzYSNRa ljdz2rt Adeé 2F tAFS |
dive downwards and is back to its lowest level since behaviour, with almost thre@-four claiming to
October 2020, mighandemic. With the ongoing war have made changes to their food shopping. In the
in Ukraine, consumers are also less optimistic about face of rising prices, most consumers expect the cost
the outlook for the global economy. of borrowing to rise in the coming months.
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Critically, the increase in the cost of living means On the plus side, consumers are much less
consumers expect to have less money left over after concerned about the COVID pandemic. Almost-4
paying their bills, with more than foin-five INn-5 expect the pandemic situation to stay the same
expecting their discretionary disposable income to or fare better in the next six months. Where some
decline over the next six months. This will no doubt concern still exists, this tends to be higher for

have an impact on consumer Spendiegpecia”y women and those in the C2DE social class group. But
parts of the economy that have suffered for now when it comes to consumer confidence,
considerably from the impact of COMI® pandemic COVIELS is to a large extent being put to the back

restrictions e.g. retail and hospitality. 2F¥ LIS2L) SQ& YAYRao®



consumer
Confidence falls back

to October 2020
pandemic low
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rollercoaster ride
for consumer
confidence over
the past two years

The consumer mood had
Improved considerably by the
start of this year as society
opened back up and most
COVIEL9 restrictions were lifted.

However, the rising cost of living
and the war in Ukraine has
resulted in confidence falling
back down to the low point
observed during the pandemic

Base: all adults aged 18+

Expectations for the Irish economy over the next 6mths
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Consumer confidence at lowest level since October 2020 C

Only 6% of the population expect the Irish economy to improve in the coming six months, one of the lowes
levels ever recorded.

How do you expect the Irish economy to fare in the next 6 months?
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Dramatic decline in consumer outlook from January to April C

It did seem a corner had been turned at the start of the year, with more people expecting things to get bette
than worse for the first time since miD18, but we are now back to where we at the start of the pandemic.

How do you expect the Irish economy to fare in the next 6 months?
NET Expectations = % Better minus % Worse
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Confidence in the economy Is down across all demographics €

18-24 year olds and men have substantially higher levels of confidence than other demographics, but
consumer confidence is nevertheless now lower in these groups as well.
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Expectations for the Irish economy 6 months from nofzegs
% stating they believe it will lbetter/the same (L
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Confidence down sharply in all regions

The decline in consumer confidence is much the same across all parts of the country.

Expectatlons for the Irish economy across the

O2 dzy i NE X i REGION
Rest of Connaught/ :
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Confidence in world economy also down sharply since January €

Geopolitical factors are clearly impacting on consumer confidence as outlook on the Irish and world
economies remain closely aligned.

Expectations for the Irish & World Economy
% NET better / same over next 6mths
--World Economy -sIrish Economy
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Concerns over rising
prices appear to be
at the centre of the
decline In consumer
confidence




Vast majority expect cost of living to get much worse in next 6mtas

Women, those aged 464 and those with dependent children are more likely to believe things will get much

worse in the coming six months.

How do you expect the cost of living to fare in the
next 6 months?
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Higher cost of living impacting quality of life & consumer behavidr

Almost threequarters of consumers are buying cheaper food stuff to reduce their weekly shopping bill, while
half are dipping into savings / credit to pay for everyday living expenses.

Impact of rising costs
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Many more now expect cost of borrowing to increase this year €

Over 3 in 4 agree the cost of borrowing money is to fare worse. 1 in 5 expect no change while almost no or
expects it to get better. Little demographic variation is seen apart from lower agreement arddfg 18

The cost of borrowing money
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Rising costs mean
people expect to
have less disposable
Income, which will
no doubt have an
Impact on consumer
spending




More than four-in-five now expect their disposable income to fallC

Outlook on disposable income is down even below pandemic levels amidst soaring inflation. Expectations
the jobs market have also declined, but not quite to the same extent.
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Employment; the ability
to get & move jobs

Your level of discretionary
disposable income*
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Sharp drops in outlook on disposable income among all cohorts€

Women, 4564 year olds and those with children see the lowest outlook of all. Confidence is highe
among the youngest and oldest age cohorts.

Expectations folevel of discretionary disposable incoméhe next 6 months
% stating they believe it will ibetter/the same
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Confidence in jobs market down among all demographics

Confidence is particularly low among the squeezed middie43&ar olds, especially-$38 year olds, lower
social grades and parents, particularly mothers. Over 65s are much more likely to be confident.

Expectations for employment in the next 6 months % 2 0 gdcal
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COVID19 appear to
have abated

Fortunately, g
concerns over ‘




Consumers expecting to live with Covid to some extent in 2022 €

While only 1 in 5 expect the pandemic to fare worse in the next 6 months, this is up slightly on January.
Fewer people expect the pandemic to improve while far more expect it to stay the same.

How do you expect the pandemic / COY#Xo fare in the next 6 months?
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Women and C2DE most concerned about COWYID C

As are those in the 454 age cohort. The biggest increases in concern about ©\ibce the start of the
year have been mainly women and those aged 45+.

Expectations for COVD in the next 6 months
% stating they believe it will lstightly / much worse
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Appendix
- Methodology
- About RED C



Methodology

A N=1,016 online interviews were conducted using
w95 [/ Qa 2yt Ay6thidd ySt> w95 [/ [ ADS
methodology has been used since June 2018.

A Waves before and including January 2018 were
conducted using a telephone (CATI) methodology.

A Quotas were set and data weighted to ensure a
nationally representative sample of the population
aged 18+ years living in the Republic of Ireland.

A The is the 44th Wave of the RED C Consumer
Mood Monitor and fieldwork was conducted from

the 7" ¢ 12t April 2022.




